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Sport Industry

All sport related products, goods, services, places, people &

ideas — offered to the customer

Sport Industry Segmentation By Product and Byer Type

Sport Promotion Segment

Sport Production Segment

Sports Performance Segment

Definition: those products offered as tools
used promote the sport production.

Definition: those Products needed or
desired for the production of or influence
the quality of sport performance.

4 N
Definition: Sport Performance as offered to
the consumer as a participation or

spectatorial product

1 - Promotional Merchandising Products.
2 - Promotional Events

3 - Sponsorship

b - Multiple Sponsorship

¢ - Single team Sponsorship

- Endorsement

A - Individual endorsement

1 - Outfitting Products.

a - Equipment.

b - Apparel.

2 - Performance Production Products
A - Fitness trainer.

B - Medical Care.

C - Sport Facilities.

D - Governing Bodies & Officials.

1 - Athletics:

a - Amateur Sport.

b - Professional Sport.

3 - Private Business Sport.

5 - Membership Supported Sport
Organizations.

6 - Non-profit Sport Organizations.
7 - Fitness & sport firms.




uk — |
sport Sporting Future:
g e A New Strategy for an Active Nation
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inspire the nation

uk Sport‘ #SportingFuture

world class success




All-time medal table
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-2 United  TNNIPZ 4 @M China 262 199 173

= States 2 [S 5 B BFrance 226 258 280

Union* - 6 N Witaly 217 188 213
Great

Britain 7 ™8 Germany 200 205 246

395 1063 294 8 mmm Hungary 181 154 176

319 837 315 9 @® Japan 169 150 178

QeSS | |8 8| [ Qe &l Australia 164 170 209

* Former Olympic countries Source: Nielsen Gracenote
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CONSUMER
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PEOPLE
EMPLOYED

£
£19.8bn

W o

620,000

ECONOMIC
ACTIVITY
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2.1%

OF UK EMPLOYMENT

EMPLOYMENT
IN TOTAL
SPORTS SECTOR

The Economic Importance of Olympic and Paralympic Sport

Gt g g Qhyn Value to UK
s | p—

Fconomy” 3o

£73.4bn

DB DI & 4
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oS08 BB

~ 56% °°

CYCLING

£2.1bn

CONSUMER SPENDING

SWIMMING

k>
—

£12.5bn

ECONOMIC ACTIVITY

WHEELCHAIR
BASKETBALL

£42m

VALUE ADDED

NS -
.
£734m

CONSUMER SPENDING

ICE SKATING




Sports activity per week in EU

12244206 participate

48541 event
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OUR DATA SHOWS THAT 6 IN 10 ADULTS ARE PHYSICALLY ACTIVE

""M U’( ~

INACTIVE FAIRLY ACTIVE ACTIVE MAY 16/17
v‘k'“‘*\s

vess T S0 wwres peaweex | 30149 wwres pen weex

23.6% OF PEOPLE (11.5M) 13.8% (6.2M) ARE FAIRLY 60.6% (/114) DD 150 MINUTES

D0 LESS THAN 30 MINUTES ACTIVE BUT DON'T REACH OR MORE PER WEEK
A WEEK 150 MINUTES A WEEK
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Global sporting events in numbers

As another summer of spectacular sport beckons, what is the business case for hosting a major global sporting event? Is the investment in stadiums and
infrastructure matched by increased visitor numbers and spending?

ATTENDANCE AT MAJOR SINGLE 3.42m SPORTING EVENTS MARKET REVENUE
SPORT EVENTS (M) ESTIMATED FIFA World Cup

2014 Brazil ® Football

® US sports
Formula 1

Tennis
0.25m / C Golf
Ryder Cup 21 Sthers $32.8bn
2010 Wales Europe, Middle East and Africa
EEEES— $27.1
0.7m - %27
ICC Cricket World Cup ————————— s1.2
2007 West Indies B $0.6
World Cur L $1.2
0.79m 2010 South Africa
Ashes Series
2009 England/Wales $9.8bn
$29bn

Asia-Pacific
North America

1.16m I —— $3.6
UEFA Euro E——————————— $0.6 e $1.7
2008 Austria/ N EE————————— $26.3 1 $1.5
Switzerland A —————————soz $4.5bn —— so.6
e e I——— so»s Latin America — = 6.4
1.25m south Kor 7 H S $4 __— .
ICC Cricket _I %02
World Cup 2011 ———————— so3
India/Sri Lanka/ -
Bangladesh 2.2m
Rugby World Cup
1.26m 2015 England
il Source: AT. Kearney 2014
2.19m
1.45m Rugby World Cup EXAMPLES OF BENEFITS OF SPORTING EVENTS FOR HOST NATION/CITY
UEFA Euro 2007 Frapice INCLUDING DIRECT, INDIRECT AND INDUCED IMPACTS BEFORE AND AFTER THE EVENT

2012 Poland/Ukraine

1.47m 1.88m Increased exposure Infrastructure Employment related Increased
Rugby World Cup Rugby World Cup as a tourist investment to the event participation
2011 New Zealand 2003 Australia S stination in sport

"

7 Feel-good X Spending by Business
factor m visitors legacy

foreign investment additional tourists visited Sydney °°°"°mt|=::nglbutl°n economic contribution to
in London has been in 2001 following the 2000 expected to France Yorkshire from the Grand Depart
linked to the Olympic Olympics, spending US$3.5 billion from the 2016 UEFA of the 2014 Tour de France SPORTING EVENTS MARKET
Games since 2012 Source: Australia Euro tournament Source: Leeds City Council/TFL/ FOUR-YEAR CYCLE
Source: London & Partners Tourist Commission Source: UEFA UK Sport/Welcome to Yorkshire
- =i -
-
-
o —————
— o,
- +7%
o,
+6%
economic contribution to Sconormilc conticbution to jobs for unemployed
New Orleans from the 2014 Liverpool and the Wirral Londoners were
NBA All-Star Game from the 2014 British created at the
Source: Charlotte Open Golf.Champlsrships 2012 Olympics
City Council Source: Sheffield Hallam University Source: Cabinet Office
— ? =
= P —
o P = =
additional tourists visited economic contribution from bed nights generated by the economic contribution _— - i
the UK during the 2015 Circuit of The Americas in 2015 ICC Cricket World Cup in to Arizona from the
Rugby World Cup Austin between 2010 to 2014 Australia/New Zealand 2015 Super Bowl XLIX Source: A.T. Kearney 2014

Source: EY Source: Circuit of the Americas Source: |ICC Cricket Source: Arizona State University
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World Cup in Qatar:
The Most Expensive Ever

Total costs of hosting Fifa World Cup tournaments”™
(in billionNn U.S. dollars)

Qatar Russia Brazil South Germany S. Korea France United
Africa & Japan States
- “:«")' \ e 23 \‘
o oo FrRANCE 95
FFFFFFFFFFFF {{;}lr‘(“}‘\l}l’a\g | woRLD cor -\\‘

A CELD CU

FFFFFFFFFFFF LA
S RUSSIA 2018

* Including spending on stadiums and other infrastructure projects.
Values not adjusted for inflation. As of April 2022

Source: Front Office Sports

statista Zs



MIDDLE EAST TOURISM c-z022 30°o

FIFA VWORLD CUP
S

Major sporting events are t ar>o=>2> e  Abu Dhabl Grand Prix 2022

= b4 @
PO PULAR S SPORTS OF THE GCC gh a %\» ;; i S/\

(in No order of preference)

Football Cricket Horse Racing Boxing Tennis
'I' i" e
- <y S =
il ) P 4 T B N > 4 DR =
i e ]
Saudi Arabia United Arab Qatar
Emirates

INBOUND ()

SPORTS TRAVELLER FLIGHTS

#lis = A pH = = | Sorerew
: 5,000

Family-oriented Societal & Adventure Room Mask not Seamless
Activities Personal Safety Sports Availability Mandatory™ Connectivity
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The funding channels subject to regulations

Lotteries &

other gamblin
Professional :'.‘-Hﬁﬁi =
Elite sports

Federations b
1

Households
rassroots sports
associations

Vvoluntary
work

2

Sport
partuicipation

Food & drink,

_ Infrastructure /
georiion aeods, Jﬁ 54 I &}3 facilities

Sowrce: BEurostrateges’ consorbium
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AL WAKRAH STADIUM
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THE IMPACT OF SPORT ON THE ECONOMY OF
THE WEST OF ENGLAND

S olla MR ﬁz =

£328.9m £35.1m £48.0m £856m £34.1m

Direct impact of Sports education Indirect impact from Impact of Induced impact from
sports businesses and media the supply chain spectator spending employee spending
8,901 1,210 1,024 1,696 1,534

mpact £ 76.7m o
el © 92D &N

£52m £14.2m £260.9m £17.9m

Value of Higher productivity Benefits of living Saving in
volunteering of healthy people healthier for longer NHS costs
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THANK YOU

FOR
YOUR
ATTENTION
ANY QUESTIONS?

uall g e ool Lo

00971567206039
dr_hamadaeid2012al@hotmail.com

http://www .drantably.online/
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